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Abstract

Demand of technology usage is rapidly growing during
the last decade not only in the individual level but also in
organization level. User can gain the competitive advantage,
make a difference and create value on business through the
use of technology, in particular information and communication
technology (ICT). There are many forms of using ICT in the
convergence era. Over-the-Top (OTT) is one among many
forms that growing steadily. OTT service provider is a content
providers but without the right of the content. Specifically,
OTT services can be divided into three categories: OTT
Communication Service, OTT Application and OTT Content.
The OTT service is the innovation which influencing on
business strategy of entrepreneur and competition level in the
ICT sector and affect the consumer at the end. This article
aims to present and discuss the impact of OTT on consumer
and competition in ICT sector by employing the New ICT
ecosystem framework. The relevant examples from both

domestic and international are also presented.
Keywords: Over-the-Top, New ICT ecosystem.
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